
SR. 

NO.
EXAM SUBJECT SEAT NO.

MARKS AFTER 

REVALUATION

1 B.A.M.M.C. (SEM-V) (CBCGS)
Advertising: Discipline Related Generic: 

Advertising &amp; Marketing Research
4229656 47

2 B.A.M.M.C. (SEM-V) (CBCGS) Globalisation and International Advertising 4230455 46

3 B.A.M.M.C. (SEM-V) (CBCGS)
Advertising: Discipline Related Generic: 

Advertising &amp; Marketing Research
4231188 32

4 B.A.M.M.C. (SEM-V) (CBCGS)
Advertising: Discipline Related Generic: 

Advertising &amp; Marketing Research
4231452 46

5 B.A.M.M.C. (SEM-V) (CBCGS) Brand Building 4231596 36

6 B.A.M.M.C. (SEM-V) (CBCGS) Consumer Behaviour 4232321 38

A.U. 07.12.23

3)  Printing and supply of individual marksheets will be be only after completion of revaluation of all the cases and 

caring out the amendments in the results as per provisions of the ordiances in force.  Ordinance 5048 is application for 

4)  Date of supply of mark sheets will be declared later.

DATE : 07.12.2023

MUMBAI :- 400 098

 for Director

Board of Examinations and Evaluation

2)  Final revaluation result will be declared only after revaluation of all  subjects applied for revaluation.

UNIVERSITY OF MUMBAI

RESULT OF THE REVALUATION CASES FOR EXAMINATION OF 

FACULTY OF ARTS 2ND HALF' 2022

Note :-

1)  The marks declared are marks obtains after revaluation in individual subject only for the information of students.


